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A ccording to a 2023 RealSelf 
culture report, nearly 1 out 
of 4 adults in the United 

States has had at least one cos-
metic procedure. However, that 
doesn’t mean people don’t have any 
concerns about the process, such as 
safety during the procedure or the 
ensuing healing downtime. Tracy 
Dufur, CEO of Nevada-based 
Hall & Wrye Plastic Surgeons 
and Aesthetic Treatment Centers, 

says the doctors, nurses, or technicians whom patients 
choose to do their treatments matters above all else. 

“As the aesthetic industry continues to grow, I hope 
that patients do their research so they can � nd reputa-
ble certi� ed medical professionals,” she says. “� ese are 
medical procedures and should not be taken lightly.”

Today, when med spas can be found on every cor-
ner and cosmetic procedures abound on social media, 
this advice is especially pertinent. At Hall & Wrye, 
surgeons are seasoned and board certi� ed while non-
doctor sta�  receive an average of $7,000 to $10,000 
yearly toward ongoing training. � is bene� ts patients 
across all three practice areas: elective cosmetic pro-
cedures, including breast, body, and facial procedures; 
reconstructive procedures like breast and facial recon-
struction; and med spa and hair restoration procedures. 

Leading the practice is Wesley Hall Jr., M.D., who 
founded Hall & Wrye with fellow board-certi� ed sur-
geon Scott Wrye, M.D.—both doctors graduated at 
the top of their class from medical school. Dr. Hall’s 
reasoning for pursuing plastic surgery is twofold: He 
comes from a long line of surgeons on his paternal 
side and his mother, who is an artist, passed down the 
creativity he � nds to be crucial in reconstructive and 
cosmetic procedures. 

“� ere are things about our bodies that can a� ect 
how we feel about ourselves,” says Dr. Hall. “Whether 
it’s for a child who has had a severe dog bite to the 
face or someone who wants to remove excess skin after 
pregnancy, my goal is to improve their self-image.”

PERSONALIZED PRACTICE
� e board-certi� ed surgeons and extensively trained sta�  
at Hall & Wrye communicate with patients face-to-face 
to uncover their needs and discuss important aspects of 
procedures to consider, such as the recovery time or 
whether surgical or nonsurgical options will provide the 
best results.  

If you ask the team at Hall & Wrye Plastic 
Surgeons and Aesthetic Treatment Centers, 
top-of-the-line training and personalized 
patient care are paramount to successful 
reconstruction or cosmetic procedures. 

Patient Patrons

“Relationship building with patients is a huge 
part of our day,” says Dr. Hall. “� ere’s no middleman, 
which is the way medicine should be.”

One way Hall & Wrye provides the best patient 
care is by seeking technology and procedures that only 
provide the best results, even if that means sticking 
to the tried and true rather than pushing ine� ective 
marketing gimmicks. 

“� is � eld changes rapidly as the years go by, but 
we plan to stick to our values,” says Dufur. “Whether 
that means educating our patients or taking care of 
underserved patients in our community, we care for 
our people.”
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